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Introduction with little or no modification, and are also
called borrowings. Loanwords are assimilated
There are many loanwords in Japan. Loanwords well into not only Japanese language, but also

are words adopted from a foreign language Japanese culture. Most Japanese seem not to



40

be aware of the original meanings, sources, or
correct pronunciations of loanwords. However,
they use them in daily conversation. We are
interested in the Japanese perspective on
loanwords. How do they feel when they use
loanwords compared to Japanese words?
Do they care about the original meaning
of loanwords? How do loanwords influence
English education? To answer these questions,
we focused on the loanwords in cosmetic
advertisements and sports news because
they were abundant and were familiar to the
Japanese. We asked Japanese women about
loanwords by questionnaire and we also
analyzed loanwords used in sports articles in
newspapers as another research. Based on the
results of the questionnaire, we attempt to
show what the role of loanwords is in Japan
and also try to apply them to the teaching of
English.

1. History of Loanwords in Japanese
Language System

Loanwords were already introduced from
Portugal and the Netherlands into Japan
in the 16™ century. The western lifestyles,
concepts, and loanwords started to prevail
in Japanese culture from mainly Germany,
England, France, and America after the Meiji
Restoration in 1868. It is said that ninety
percent of loanwords in Japan today are from
English words. (Ogasawara, 2008) !’

There are three kinds of characters in the

Japanese writing system: Kanji, Hiragana, and

Katakana. Katakana are phonetic characters
simplified from Kanji, which are mainly used
for writing foreign words (ie, 7 (a), A
(i),

written in Katakana, and are given Katakana

%~ (u)). Almost all loanwords are

reading, which can be close to the original
pronunciation. The Japanese sound system
is five vowel (a, i u e, o), ‘n’, and consonant-
vowel syllables. Loanwords are adapted to this
system. Therefore, most foreign words are
forced to be changed phonetically when they
are transcribed into Japanese. For example,
the Japanese would pronounce “berry” instead
of “very” in English, or “bus” instead of
“bath” in English. In fact, this sound change
Katakana reading prevents many Japanese
English learners from understanding how to
pronounce phonetic signs in English correctly;
it takes time for the Japanese to master
correct pronunciation and hearing competence

in English.

2 . Loanwords in Cosmetic Advertisements

2.1. Loanwords in Japanese Advertisements

Advertisements associated with cosmetic
products in Japan are flooded with loanwords.
By general Japanese understanding, using
loanwords looks sophisticated, and creates
a modern atmosphere. Goto (2000) 2’ states
that using loanwords in advertisements
can expand the image of the product by
consumers themselves. In other words,
Japanese consumers not knowing the meaning

of the loanwords used in the advertisement



ALHESA 5 R AR — Y RRHFICA SN IBRRRICOWT 41

explicitly excites their imaginations. Not
showing the original meaning of the loanword,
but making consumers feel undertones of the
word delicately is the point. They don't have
to know the original meaning of loanwords
in advertisements, which is a strategy of
Japanese advertisers to attract consumers.
Selecting fascinating words which inspire
women to buy the luxury product will be
necessary, especially regarding cosmetic

advertisements.

2.2. The Role of Loanwords in Cosmetic
Advertisements

We asked thirteen Japanese women about
loanwords in cosmetic advertisements. There
were five women in their twenties, five
women in their thirties, and three women
in their forties. First, we asked about their
interpretations of four loanwords used
in cosmetic advertisements: (1) heartful
kuchimoto (lips), (2) a smart otoko (guy),
(3) sweet kirameki (shining), (4) ikiru
(living) lovely, a lovely hyojo (look). (Boldface
words are loanwords.) These phrases are
not natural in English, but loanwords in
Japan are often used like this, combined
with Japanese words. Most informants who
studied English in middle and senior high
school must have known the definition of
each loanword. However, nobody used the
definition literally. Instead, they used various
positive and beautiful expressions based on
their knowledge to interpret these loanwords.

The results of the questionnaire were:

(1) heartful (lips): warm, kind, happy, smiling,
pink colored, sensual, fascinating, feminine
(2) (a) smart (guy): sophisticated, intelligent,

looking neat, fashionable, cool, a competent

worker, calmness
(3) sweet (shining): cute, loveable, glamorous
aura, exciting, girlish, reflection with gold
and silver, fresh and juicy like fruits
(4) (living) lovely, (a) lovely (look): very cute,
full of love, pretty, adorable, consideration
for others, amiable
From these interpretations, we see they
enjoy using their imagination with familiar
loanwords. Unexpectedly, every informant
interprets ‘smart’ as intelligent, not ‘slim’ or
‘slender’. Actually, the Japanese often use
the word ‘smart’ in their conversation as
reference to a ‘nice, slim figure. In short, the
loanword ‘smart’ comes up as an example
that many Japanese often misunderstand
the meaning. However, the data tells us
that the once tricky loanword ‘smart’ is now
established in Japanese language as a full-
fledged word. Most Japanese seem to be able
to use this word properly.

Second, we asked which was more favorable
expressions in cosmetic advertisements,
loanwords or Japanese. The result was
that 80% of the informants chose loanword
expressions. Their responses show that their
main reasons for choosing loanwords were
that the loanwords were “clear”, “impressive”,
“cool”, “understandable”, “the short phrase
is easier and more comfortable to my ears”,

“familiar to us”, and “by intuition”. On the
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other hand, the reasons why they didn’
t choose Japanese were that they were
“redundant”, “unsophisticated”, “the image of
the product can be damaged”. As we guessed,
the Japanese have much better impression of
loanwords in cosmetic advertisements than
that of Japanese. According to Ogasawara
(2008), it is said that Japanese advertisements
tend to use loanwords to convey an image of
modern style although there is an equivalent
Japanese word. As a matter of fact, all
informants chose “I don’t care about the
names of cosmetic products even though I
can't understand the meaning of them” in the
questionnaire, which shows evidently a good
image of the product is more significant for
consumers to buy stuff than understanding
the name of the product. Whereas, we find
very interesting data from the questionnaire.
Regarding cleansing products, most of the
informants preferred the Japanese expression
(F# H < % & Jsubayaku-otosu: take off your
makeup easily) to loanwords (speedylZ (17)
off). This fact looks clear contradiction to
the previous statement. Their reasons for
choosing the Japanese were that it was
“simple”, “clear”, “explicit”, and “I need to
know intelligible explanation especially of this
product.” We guess that cleansing cream is
more practical and used daily, and women
seem to regard cleansing products not as
fancy but as more practical commodities.
That is, they discriminate between attractive
loanwords and intelligible Japanese expressions

in advertisements, depending on products. We

are totally surprised at women's sharp sense
of insight into products.

Third, we asked if they were aware
of loanwords in cosmetic advertisements
which did not originate from English such
as ‘chandelier’, ‘nuance’, and ‘rouge’. All
informants chose “No, I thought they were
from English.” It is clear evidence that the
Japanese use loanwords in daily conversation
without being aware of their origin. This
data implies that they may try to use many
loanwords in English conversation because
they believe the words are from English.
As a support of this implication, 80% of the
informants believe that ‘hardmake’ (‘heavy
makeup’ in English) can be appreciated by
native English speakers. Ogasawara (2008) *’
is concerned about this situation. She points
out that using loanwords unconsciously,
assuming that they are from English, is
bound to cause miscommunication and
misunderstanding for the both the listener
and speaker because they may have its roots
in German, Portuguese or another language.
She insists that English as a second language
(ESL) teachers need to teach students both
differences and similarities between loanwords

and English words.

2.3. The Influence of Loanwords in English
Teaching

We asked about the relationship between

English loanwords and learning English.

The idea that the English vocabularies they

learned in middle and senior high school help
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them understand English loanwords was
unexpectedly untrue. Most informants agreed
with the idea that English loanwords helped
them learn English in middle and senior high
school. In fact, lots of English loanwords many
Japanese are not familiar with are now used
in Japanese politics, economics, technology,
and mass media. We also see some names of
cosmetic products using unfamiliar loanwords.
It must be difficult for most of the Japanese
to understand quickly, such as the meaning
of luminous’, ‘glow’, ‘shimmer’, and ‘burst’ in
cosmetic advertisements. In short, it is natural
that many Japanese think basic knowledge
of English vocabularies can no longer cover
the meaning of expanding and evolving new
English loanwords. Nevertheless, it will be
true that many Japanese believe an abundance
of English loanwords can help them learn
English vocabularies. There is an interesting
study that Japanese students will be able to
comfortably understand the 2000 words level
in English because many familiar loanwords
are included there. (Ogasawara, 2008) *’ That
is, English loanwords can be obviously
useful teaching materials in English class.
As mentioned earlier, ESL teachers need to
make students recognize the differences and
similarities between loanwords and English
words, concerning meaning, pronunciation,

and usage.

3. Loanwords in Sports News

3.1. Loanwords in Sports: Baseball Terms
When we communicate with each other
in daily Japanese conversation, we often use
loanwords, especially with regard to the
region of sports. There are lots of loanwords
expressing sport kits, rules, and so on. In
fact, the word ‘sports’ itself is a loanword. As
the number of people who are interested in
loanwords in Japanese is increasing, the study
itself is increasing. Oshima (2004) °’ examines
the loanword which is used for an explanation of
entry words in the Japanese dictionary and finds
out that “sports” is the most popular loanword. In
Japanese teaching as a second language, “sports”
is a basic word for Japanese learners rather
than “wundow”(GEH)) and “taiiku” (fKF) that
are synonyms of “sports”. Takatsuma (1989) ®’,
a researcher of sports psychology, points
out that there are many problems in using
loanwords in sports such as misunderstanding
of the terms of Japanese English in baseball.
In Takatsuma’s study, he made a questionnaire
to 280 university students as follows and the
rate of correct answer is only 2.9%.
“How to say “ZE¥X” in English? You can
answer in katakana character.”

We focus on baseball loanwords because
it is one of the most popular sports in Japan
and there are many loanwords that originated in
English. Shiota (1989) ” describes the loanwords
are more often used in baseball than those in
other sports, such as judo and sumo. According

to his investigations of broadcast on baseball
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games, announcers use 10.8 loanwords in a
minute on average. Since the first broadcast
commentary on a baseball game which report
high school baseball championship tournament
in 1972, this rate has not changed. This shows
the percentage of loanwords is relatively high
and this fact has not changed for eighty years.

We research the quality and function of
loanwords of sports in Japanese newspapers.
As a prior study, Shimazu (2008) % makes
the point that editors need to be careful
when using the technical loanwords in sports
articles because readers do not necessarily
understand them. Shimazu gives some
technical loanwords examples as follows.

7Y% A MT 5 (adjust)
* v 75— (captaincy)
~ V7 (multi-hit in baseball)

In other words, although loanwords about
sports are flooded and familiar to Japanese
people, there are misunderstandings of
meanings among not only the Japanese but
also English speakers. There are many unique
Japanese style loanwords that native English
speakers cannot understand at all. In this
chapter, we attempt to show the effect of
loanwords in sports news, focusing on baseball

terms.

3.2. Vocabulary in Baseball News
3.2.1. Survey of Loanwords in Baseball

We surveyed the vocabulary of baseball in
sports dictionaries. In “Dictionary of Baseball
Terms”, there are 149 entry words and there

are 96 loanwords, therefore, 65% of all are

loanwords. Most of them originated from
English words (ie. clean-up, timely-hit, nine,
and so on). On the other hand, about 23% of
them are a combination of Japanese words of
Chinese origin and English words ( ie., 4%k
7 5 4 —gisei fly: a sacrifice fly, Hthi# 1) X
M —koshosha list: injured player list, Boldface
words are loanwords). In “Concordance of
Sports: Major League”, typical English words
used in Major league baseball are translated
into Japanese. Although lots of loanwords
are used in Japanese translation, we can
seldom find the same expressions between
English words and loanwords. In other words,
Japanese baseball expressions using English
words are totally different from the original
English ones, even though they have the same
meaning. For example, “A1) —/3> ; (Three
bunt)” in Japanese equates with “Bunt with
two strikes” in English.

The loanwords used in Japanese translation
are classified in three categories as follows.
(Boldface words are loanwords)

1 Japanese English:
Bunting for a base hit:
safety bunt (—7F 1 /32 1)
Batter's eye screen (centerfield fence):
back screen (/Xv 7 A7 1) — )
2 Ellipsis of some parts of word:

Batting-practice pitcher:

batting pitcher N 74 ¥ 7 ¥ v F ¥ —)
3 Japanese English and ellipsis of pronunciation

in Japanese:

Pitcher has bad control: no-con (/ — 3 >);

the word means “no-control” in Japanese.
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The second syllable (-trol) of the word ‘control

is omitted.

As we can see, most of the loanwords in
baseball are Japanese English which differs
in expressions from original English. English
speakers probably cannot tell the meaning
of these loanwords which originated from
English.

3.2.2. The Characteristics of Loanwords in Baseball
News in Japanese Newspapers

We study the usage of loanwords in Japanese
sports articles from Websites to three of the
most popular Japanese newspapers. (Asahi-
shinbun, Yomiuri-shinbun, and Nikkei-shinbun)
We focus on nine web articles and three
newspaper articles about Japanese professional
baseball games. First, almost all of the
loanwords express baseball techniques
(bunt, hitting), tools (bat, mitt), and rules
(strike, safe). Furthermore, we can find some
loanwords such as ‘ace, league, stand, and
team’, which are used not only in baseball but
also in other kinds of sports. Second, there
are many unique Japanese adjectives which
are added -ni’ and “na’ to the end of the
original loanword (2 > /%7 M2, T v F —
7. compact, lucky— loanword + “ni, * -na'—
Japanese particle), and verbs which are added
“suru’ to the original one (7L A L72: play—
loanword + ‘-shita'— Japanese verb). These
unique types of loanwords are now established
as normal Japanese words in sports articles

and they have become familiar to the

Japanese. Third, we can see the loanwords

which are combined in Japanese and English.
They are unique expressions such as “AR— VEk
(ball dama): ball — loanword + ¢/(d)ama— a
ball in Japanese (=the count ball)”, “5&-CME L —
¥ (kyoshinzou rookie): kyoshinzou— courage
in Japanese + rookie — loanword (=rookie who
has courage)”, and “F- — 7 ¥% F 2 — F (chief
toshu coach): chief — loanword + toshu— a
pitcher in Japanese + coach— loanword (=head
pitching coach)”. These combinations are not
always used in normal discourse in Japanese.
They can be seen only in texts which deal
with a baseball game. Actually, two latter
examples above are special expressions created
by the editor of the text on the web. Most
readers never see these types of loanwords.
However, they can understand the meaning
because they are baseball fans and easily
guess what the editor wants to say. Word-
formations like these make Japanese sports
text lively and vivid. Fourth, Japanese people
often change the form of English words. For
example, the word “— 7 (rote)” in Japanese
baseball text means “rotation” in English.
The Japanese tend to abbreviate the word
especially in casual and colloquial expressions
(ie, “7N v ¥ —bat-pi”: batting practice pitcher,
“7 7 — A b—first™ first base man, “> 3 — b—
short”; short stop, “7 4 F—right”: right field.
Boldface words are loanwords). Japanese
people are good at making their own “Japanese
style loanwords” from the original loanwords.
Therefore it may be natural that native
English speakers cannot understand the

loanwords even though they have originated



46

in English. Fifth, we find loanwords in baseball
news play a vital role to make baseball fans

feel a sense of unity. There is an example.

Japanese original text:
(WY Y IMHBETF ) BRO L H 2B bR
(=4 vp¥a—)IipEnsis, [ZA Ok
ERF)DO =2 % Rizrol-0T) L35
(=ARFHEF) 1TFHR,

English translation:
The hero, Mr. Matsui was asked to interview
but he said, “T want to hear the talk of the
two senior players of our team.” He refused

his interview.

The loanword “ b — 7 talk” is used as the hero's
player speech in this text. As a matter of fact,
we usually use “#% & danwa’ or “G& L hanashi’
instead of “ b+ —7 talk” in normal Japanese text.
That is, we scarcely use the loanword “ M — 2"
Young people may use this phrase in their casual
discourse these days, but it is not used in a formal
situation. The editor uses this word deliberately
to depict the lively atmosphere of the interview
which can capture the feeling of readers. This
style of the text in sports articles in newspapers
is also thought to be one of the outstanding
characteristics of loanwords.

Especially with regard to the baseball
articles In newspapers, we can see more
highly technical loanwords: “combination, run-
and-hit, and touch-up”. In fact, length of the
text in paper (556 characters on average)
is longer than that online (201 characters

on average). That is, editors can write the

contents of the article more concretely and
precisely. This fact leads us to guess that
readers of baseball articles in newspapers
might have more professional knowledge of
baseball, compared to general readers of web
news.

From our study, we can see some characteristics
of loanwords in articles about baseball. First,
there are more creative and unique Japanese
style loanwords than simple loanwords
originated in English, which makes the
loanwords more familiar to the Japanese.
Second, we realize editors intentionally try
to use loanwords instead of normal Japanese
expressions to make a feeling of unity of readers
as baseball fans. Third, using loanwords in
articles of baseball news provides readers the
feeling of being at a live performance, which

also gives a deep impression to readers.

Conclusion

English loanwords are used as part of
the native language in Japan. The image of
sophisticated loanwords become an important
factor in drawing consumers in Japanese
advertisements. From the questionnaire, we
see that loanwords, such as “long lasting
mascara” apparently attract more women
rather than Japanese expressions, such
as “BEFfH 4 5~ X F 5 (nagamochi suru
masukara)” in cosmetic advertisements.
Besides, we also find that the Japanese seem
to enjoy their imagination toward products,

using loanwords even though they don't know
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the meaning of them precisely. As the reason
why it 1s quite common for the Japanese to
use so many loanwords without reference to
their meaning, Yazaki (2003)°’ states that
Japanese people tend to take matters neutrally
and accept various ideas flexibly, which means
characteristics of the Japanese are ambiguous,
generous and adaptable. In short, the
flexible attitude and mindset of the Japanese
contribute to the prevalence of loanwords
in Japanese language. Furthermore, English
loanwords have a great influence on coining
baseball expressions. Creation of Japanese
style loanwords produces not only a variety
of rich expressions in Japanese language,
but also a unique feeling of fellowship among
the readers. Regarding the role of loanwords
in English education, teachers should take
advantage of plenty of loanwords as good
resources because they are surely common
and familiar to Japanese students. On the
other hand, we realize that English teachers
are concerned about the disadvantages of
loanwords on understanding or producing
English vocabularies. Kay (1995: 74)says,
“There is a general awareness amongst
Japanese people that English loans differ from
their derivative words, but individuals may
not be aware in detail as to how.” We are in
full agreement with her, and we believe that
teaching students the difference in detail will
prevent them from getting confused about
practical English pronunciation. Making
students raise awareness of distinguishing

loanwords from English words provides them

with understanding correct pronunciation,
meaning, and usage in English. Japanese
people’s realization of both advantages and
disadvantages of loanwords will benefit
not only Japanese culture but also English

communication skills of them.

Appendix<1>

Questionnaire about expressions of
cosmetic advertisements

* Please answer these questions with your
sense, knowledge, experience and image as

the Japanese. Please don't use a dictionary.

1. What do you think of the meaning of this
expression?

A: “heartful lips”

B: “create a smart guy/man”

C: “sweet shining”

D: “live a life lovely” “lovely expression/look”

2. Which do you like better?
A “long-lasting mascara” vs. [ BFfb 35~ A7
7 ] “nagamochi suru masukara” (“This mascara

can last longer”)

B: “nude color gradation” vs. [HLIZ¥E T A T
IO, wmwatzlE) M3 Ile] “hada ni
tokekomu youni bimyou na iro o tsukuridasu
hadairo” (“nude color which produces subtle

shade for your skin”)

C: “clear color & deep shade” vs. [ i 22T X
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NSt ik RADD HER] “azayaka
de kirei na hatsushoku to kokufukami no aru
inei” (“bright, beautiful color & deep, dark
shade”

3. Please tell the reason why you chose it at
the question no.2.

A:

B:

C:

4. What do you think of these cosmetic
products which have only English words as
products’ name.

1.e., “Luminizing Satin Eye Color Trio” “Eye
Glow Shadow Quad” “Shimmering Rouge”
“Color Burst Lipstick”

A: T don't care about the names of cosmetic
products even though I can't understand the
meaning of them.

B: 1 don't want to buy the cosmetic product I

can't understand the meaning.

5. Which expression about cleansing cream do
you like the best?

A: “speedy off”

B: [AE¥ =74 —1254 7 ] "speedy ni off” (take
off / remove your makeup quickly)

C: [FH (¥ & | "subayaku otosu” ( take

off / remove your makeup quickly)

6. Please tell the reason why you chose it at

the question no. b.

7. Words such as “chandelier” “nuance”
“rouge” in cosmetic advertisement are
originated from not English but French. Did
you know that?

A: Yes.

B: No, I thought they were from English.

8. “rank up” “hard make”, which are used in
cosmetic advertisement, do you want to use
them in English conversations?

A: Yes.

B. No.

9. There are so many English loanwords in
Japan, which are really common in our daily
life. When you understand English loanwords,
are English vocabularies you learned in
middle and senior high school helpful for you
to understand loanwords in daily life?

A:Yes.

B: No.

10. Vice versa, do you think that English
loanwords in Japan are helpful when you
learned many English words in English class
in middle and senior high school?

A: Yes.

B: No.

Appendix<2>

The headlines of Japanese professional
baseball game news on web as follows. (We
put the loanword used in text and whole

number of letter in text.)
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EA-&ErAYI S o (322)

Ny b b 145%F T K—)vER o

AV N AR N

By 7 - H X7« —IPBHAEERLTIT (184)
F—Lu TFvF—7 TLALL

FLRREELS (161)

AR R a4

L8 -FR2% 5= (363)

Ny b F—=A 29 Ta—F K-
B XU — 25 F 3H—F

OBV —%— BEEMES t—J8 (184)

V—F— =7 7734 AL—F °O—7

ANy X a-FANEZ (115)
F—7H&Fa—-F FHEHELI-F BT

a—F V=7 a—F

HTLZALUDPIRES EAT 7> [REE

»—&F4FZ] (200)

TNy YR Ivh Tyry I—)
WEE, 6EZMmAS (115)

A=) Ja T—AM¥A 5=

AV

Ko &0H 0, BER 7 BIFH (161)
AbNTA4 27 K=nEK Eflu—F -2
The headlines of Japanese professional
baseball game news in newspaper as follows.
(We put the loanword and whole number of
letters in text.)

NERP o285 [REZ O] RBHIEER

(612) (B A% #R12011.8.5.88F)

F—=4 FANNV ATy 2K—) N

vF A= F F—NVARY - Tir—7
FryIVT7v7 aAvERr—ar Nvb
WHEBRXKEh LI, FxBL2F >

(481) (Fesc#ifE12011.8.5.84F1)

29y 14=v7 a—F X573V

Ny b AFA Y — T VA =2
L—FA—=H— F—A4

KLy 2MWER 4ARITOITHE #
B/ TH/N— (576) (BAH #E2011.8.5.88F)
oo HN— FA¥—F a—F I
o $y-TYyKN-bvh E—Vary kK
i) —F Y5t Ta—L Frv7
FAF— Yo FTvT AF¥—F 1J—=7
1B %
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